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CTUMYNUPYEMAA NHHOBALIUAMU IKOHOMUKA COBMECTHOIO NOTPEBNEHUA
B TYPUCTUYECKOM BU3HECE

dBennHa CemmnoHoBamTe,
dSauTa BapaHckanTe,
HanBa JlabaHayckanTe

AkmyanbHocmb membl uccriedoeaHusi. BHedpeHue uHHosauull rnpoucxodum o4YeHb bbicmpo u3-3a
paseumusi mexHosnoaull, OmHoweHUs obwecmea U 3KOHOMUYECKOU 6bl200bl. 3mo npespauiaem
mpaduyuoHHbIl busHec 8 Hoabie Modesiu u ¢popmbl. OBHOU U3 NocrnedHUX meHAeHUUl A8/siemcsi SKOHOMUKa
cosemecmHoeo nompebneHusi. OHa o4eHb bbICMPO pacmem u 8HeOPSEMcs 80 8ce cekmopa 3KoHoMuKu. OOuH
u3 cambix bonbwux memrnos ee pocma Habrrodaemcs 8 cekmope mypu3ama, 8 C8s3U C YeM Cyuiecmsyrom
onpedenieHHble 8bI308bI Kak 0151 obujecmesa, mak u 05151 HayKu.

lMocmaHoeka npo6nembi: 8 numepamype [7; 17; 18; 20; 34] ece yawe umerom mecmo Ouckyccuu ob
3KOHOMUKe cosmecmHo20 nompebrieHus, ee npeumyujecmsax u yeposax, nociaedcmeusix 0nss mpaduyuoHHoul
3KOHOMUKU. Tem He meHee, nodxo0 K cghepe 3KOHOMUKU COBMEeCmHO20 riompebrieHus 8 Kax0omM cekmope
3KOHOMUKU MOXem 6bimb pasHbiM, U Moaym b6bimb MOOYepKHymbl passfiudHbie acriekmsl. Bce 6ornbuie
uccrniedogamernel [2; 8] makxe nbimaromcs npoaHanu3uposamse 6/UsHUEe CO8MECMHO020 rnompebrieHusi Ha
3KOHOMUKY, HO 8Ce elwe He xeamaem obuwux onpedeneHuli, Yemkux cesizell Mex0y UHHO8aUUSIMU U 3KOHOMUKOU
cosmecmHo20 nompebreHus 8 mypucmudyeckom 6usHece.

lTocmaHoeka 3adayu, uesiu uccrsiedoeaHusi: ornpedenumb KOHUENUUK 3SKOHOMUKa COBMECIHO20
nompebneHusi, ee 0cobeHHOCMU, @ maKXe NPUYUHbI U Pe3ysibmambl 8 KOHMeKcme mypucmu4ecko20 busHeca.

Memod unu memodonozus npoeedeHusi uccnedoeaHus. [ns docmuxeHus amol uesu ucronb3yemcs
Memod aHanusa Hay4yHoU fiumepamypai.

Pesynbmambl pabombl. AHanu3 numepamypbl nokasars, 4mo 3KOHOMUKa CO8MeCcmHo20 rnompebreHus
ocHosaHa Ha C2C 6usHec-molenu, 20e UHHOB8auuu [10380/som OeflumbCS akmugeamu, KOMmopble He
ucrnonb3yromcsi 8 MosiHoli mepe. OKOHOMUKA COBMECMHO20 nompebrieHUs YCKopSiemcsi mexHO02U4eCKUM
paseumueM U CHUXeHUeM 3ampam. Hoeble meHOeHUUU makKXe 6nusiiom Ha Cekmop mypusma u
mpaHcghopmupyrom e2o. Ecmb Hekomopble npeumywiecmea u Hedocmamku 0511 cekmopa.

Knroyeeblie cnoea: uUHHO8aUuU, SKOHOMUKa COBMECMHO20 rnompebrieHusi, cmumMynupyemasi UHHosauusimu
3KOHOMUKa CO8MECMHO20 nompebreHusi, 6usHec-Mooeslb 3KOHOMUKU CO8MECMHO20 nompebrieHusi, 3IKOHOMUKa
cosmMecmHo20 nompebrieHuss 8 mypusme.
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Relevance of research topic. Innovations penetration is increasing very fast because of technologies
development, society attitude and economic benefit. It transforms traditional businesses to new models and forms.
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EKOHOMIKA 3HAHb, IHHOBALLIMHA EKOHOMIKA

One of the recent trends is sharing economy. It grows very fast and is being introduced in more sectors. One of
the biggest growths is in tourism sector. There are some challenges both for the society and science.

Research problem: the discussions about the sharing economy, its benefits and threats, implications for the
traditional economy are increasing in the literature [7; 17; 18; 20; 34]. However, the scope of sharing economy in
each sector of the economy may be approached differently and different aspects may be emphasized. More and
more researchers [2; 8] are also attempting to analyze the impact of sharing on the economy, but there is still a
lack of common definitions, clear links between innovations and sharing economy in tourism business.

Research aim: to identify the concept of sharing economy, it’s features as well as causes and outcomes in
the context of tourism business.

Method or methodology for conducting research. Scientific literature analysis method is used to achieve this aim.

Results of work. Literature analysis revealed that sharing economy is based on C2C based business model
where innovations enable the sharing underutilized assets. Sharing economy is accelerated by technological
development and lower cost. New frends also impact and transform tourism sector. There are some advantages
and disadvantages for the sector.

Key words: innovations, sharing economy, innovations driven sharing economy, sharing economy business
model, sharing economy in tourism

JEL Classification: L83, 031

CTUMYJNIbOBAHA IHHOBALIAMW EKOHOMIKA CMIJIbHOIO CrOXUBAHHA
B TYPUCTUYHOMY BISHECI

EBeniHa CemioHoBanTe,
Epita BapaHckauTe,
HanBa JlabaHayckanTe

AKkmyanbHicmb memu 0ocnidxeHHs. BripoeadxxeHHsi iHHo8auill 8i06yeaembcsi Oyxxe WBUOKO Yepes po38UIMoK
mexHorioaill, cmaernieHHsI Ccycrilbcmea ma eKOHOMIYHOI su2odu. Lle nepemeoproe mpaduuitHul 6isHec Ha Ho8i
moderni i popmu. OBHier0 3 ocmaHHIiX MmeHOeHUIlU € EKOHOMIKa CifTsHO20 CrioXKugaHHs1. BoHa dyxxe weudko 3pocmace i
8rposadxyemsbcsl y 8ci cekmopu ekoHomiku. OOUH 3 HaUbINbLWUX meMriig i 3p0CmaHHs1 CriocmepieaembsCsl 8 CEKMOpi
mypu3sMy, 8 38'a3Ky 3 YUM ICHYHOMb MNe8HI BUKITUKU SIK Or1si Cycriinnbemea, mak i 07151 HayKu.

locmaHoeka npo6nemu: 8 nimepamypi [7; 17; 18; 20; 34] ece yacmiwe maromb Micye OUCKYCii npo
E€KOHOMIKY CriflbHO20 CroXUBaHHS, ii nepesaau i 3agpo3u, Hacioku 0r mpaduuiiHoi ekoHomiku. [pome, nidxid
00 chepu eKOHOMIKU CriifIbHO20 CrOXUBAHHS 8 KOXHOMY CEKMopi eKOHOMIKU Moxe 6ymu pi3HUM, i MOXymb 6ymu
nidkpecneHi pi3Hi acnekmu. Bce 6inbwe OocnidHukig [2; 8] makox HamazarombCs npoaHasnidyeamu ersiue
CrifibHO20 CroXUBaHHS Ha €KOHOMIKY, ane ece wje He gucmadae 3a2allbHUxX 8U3Ha4eHb, YimKuXx 38'sA3Ki8 MiX
IHHOBaUIAIMU ma eKOHOMIKOK CrliflbHO20 CrIOXUBaHHS 8 mypucmu4yHomy 6i3HeCI.

lNocmaHoeka 3ae0aHHSI, Memu OOCJTIOXKEeHHS: 8U3HaYUMU KOHUEMUit0 eKOHOMIKa CriflbHO20 CrIOXUBaHHS,
Il ocobnusocmi, a makoxX MPUYUHU i pe3yrbmamu 8 KOHMeKCcmi mypucmu4Ho20 b6i3Hecy.

Memood abo memodoJiozisi npoeedeHHs1 docnidxeHHs1. [ris 0ocsicHeHHS Ujei Memu 8UKOpUCmo8yembCs
Memo0d aHari3y HayKoeol nimepamypu.

Pe3ynbmamu po6omu. AHarii3 riimepamypu roka3sas, W0 eKoHOMIKa CriflbHO20 CrioueaHHs 3acHoesaHa Ha C2C
6i3Hec-moderni, Oe iHHosauli do3e8osstome OiMUMUCS aKkmueamu, siKi He 8UKOPUCMO8YoMbCS 8 r08HIl Mipi. EkoHomika
CMiNIbHO20 CrOXUBaHHS1 MPUCKOPIOEMBCS MEXHOMO02IYHUM PO3BUMKOM | 3HUXEHHSM gaumpam. Hosi meHOeHUii makox
8riugarme Ha CEKmop mypusmy i mpaHcghopmyroms Uio2o. € Oesiki nepesazu i HeQoriku 07151 cekmopa.

Knro4yoei cnoea: iHHosauii, eKOHOMIKa CriflbHO20 CrIOXKUBaHHS, CmMUMyribo8aHa iHHO8aUisiMu eKOHOMIKa CriiflbHO20
CrioxueaHHs1, 6i3HeC-Modesib €KOHOMIKU CrlifTbHO20 CIOXKUBAHHS, EKOHOMIKA CrliflbHO20 CrioXUBaHHS 8 MypU3Mi.

Introduction. Innovations promotion by governments and private business causes the fast adaptation of
modern technologies. The usage of Internet in 24 years increased by 49,47% to 49,72% (of the population) in 2017
[32]. And it is expected to increase even more. The increase of ICT and innovations penetration introduces not only
new tools for a more comfortable life but also shapes business processes and even all economy. Increasing access
to internet and online tools create a favourable conditions for sharing economy — a new way approach to ownership
of things and their distribution. Sharing economy is still a new phenomenon in today’s economic environment where
millennials are becoming the biggest purchasing power in the world. Millennials are disposing a little bit limited
resources, also grew up in a rapidly changing environment, surrounded by technologies, they are comfortable to
accept new economic models such as sharing economy. The ideal sector for sharing economy is tourism sector as
it is based on short time rental. This sector is actively used by technology based society which is open for sharing
economy. As sharing economy is relatively new model, the impact to traditional businesses is a little bit unclear. The
discussions about the sharing economy, its benefits and threats, implications for the traditional economy are
increasing in the literature [7; 17; 18; 20; 34]. However, the scope of sharing economy in each sector of the economy
may be approached differently and different aspects may be emphasized. More and more researchers [2; 8] are also
attempting to analyze the impact of sharing on the economy, but there is still a lack of common definitions, clear links
between innovations and sharing economy in tourism business.

The aim of this paper is to identify the concept of sharing economy, it's features as well as causes and
outcomes in the context of tourism business.
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Scientific literature analysis method is used to achieve this aim.

The relation between innovations and sharing economy. Despite the fact, that there is no single definition
of sharing economy, it was founded that the sharing economy is the sharing of underutilized assets, with the help of
information technology [3; 6; 12; 15; 28]. It is part of digital economy and common consumption, however, separated
from rental, demand and «Gig» economies. The closest definition to the sharing economy is common consumption,
since in both cases individuals rent their underutilized assets. Common consumption is more about how we consume,
and sharing economy is about sharing underutilized assets with the help of information technology.

From the two main business models of the sharing economy: business-to-consumer (B2C) and consumer-to-
consumer (C2C) [29], authors [13] refer to sharing economy enterprises only as those that implement accessible
consumer-to-consumer (C2C) business models.

Most authors [3; 6; 15; 18; 28] in one or another way agree that the key factor is innovation driven online
platforms that were not possible some time ago. This type of business model is not limited to specific industry sectors
because in theory it can act as an intermediary between consumers for any consumer-owned product or service.
Hovewer, today sharing economy is the most active in tourism industry [2; 8; 21; 22; 31; 32].

The main features of sharing economy are related to cost and resources:

- Lower transaction costs [9].

- Negotiation Costs [24].

- Control and Enforcement Costs [14].

- Access instead of ownership.

- Consumer-to-consumer (C2C).

- Allocation of unused resources [11].

Sharing economy is caused by several different factors:

- Increasing Internet and smartphone penetration [16; 19; 26].

The importance of mobile communication becomes even more evident in the travel context: as travellers leave
their laptops and tablets at home, the main competitive advantage now is smartphone [26].

- Technological advances in areas such as information technology platforms and big data analytics.

While asset sharing is not a new thing, but the creation of matchmaking, market platforms that allow user-to-
user communication is an unusual, innovative development. This communication can be mediated by companies that
have their own platforms or by individuals who use existing social networking sites, Facebook, or build own apps
using open source software to organize own cloud sharing activities. In addition, there are startups that use big data
analytics to match supply and demand and even use advanced algorithms for pricing and forecasting demand. For
example, Uber uses huge data warehouses to predict where and when a customer will want a car, and to raise prices
when demand is high [16].

- Global Recession [10; 16; 19].

The biggest advantage of the sharing economy is saving money. This is particularly important in times of
economic crisis, when people lose purchasing power and at the same time gain awareness of purchasing decisions,
emphasizing practicality in terms of consumerism [19].

- The reduction of entry barriers also allows the sharing economy to expand [16; 30].

The barriers to entry in the sharing economy are relatively low because individuals can easily and cheaply
create a sharing service or platform [16].

- People's concern for the environment and downward trend in consumption [16; 19]. People have begun to
realize that owning an item that they will only use for a limited time makes less sense than simply owning access to
the item [16].

- Increased transparency [5; 16].

The sharing economy not only changes the way traditional hotels work [27], and the behaviour of guest guests [25]
but the sharing economy brings benefits to all stakeholders, including the consumer, vendor / entrepreneur, and platform:

- Skills development.

- Digital Literacy [5].

- Increased employment opportunities [4].

- Sustainability [1].

- Use of public resources and public expenditure [23; 36].

The sharing economy has both positive and negative economic effects. A research [15] in the United States
also shows the negative effects of the sharing economy. Airbnb has a negative impact on hotel revenue in cities
where hotel capacity is limited and the impact is more on price than quantity. Without Airbnb, hotel revenue would
be 1.5% higher. The results of other study [35] show that Airbnb's entry into the Texas market had a negative impact
on local hotel revenues.

Summarizing it can be stated that Sharing economy is driven and supported by internet based technologies
as in general the phenomenon appeared only when there was a possibility to link consumer-to-consumer. It is mostly
spread in tourism industry because of industry specifics and consumers attitude. There are various other factors
promoting sharing economy such as lowered cost and access barriers, increased transparency. The benefit is a little
bit wider as sharing economy impacts not only to skills development, higher employment possibilities but also
sustainability which is very important when facing global warming challenges.
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Conclusion. Sharing economy concept is still being shaped. However, it may be defined as C2C based
business model where innovations (such as online platforms) enables the sharing underutilized assets. Sharing
economy is accelerated by technological development and the need for users/customers need to lower cost
(transaction, negotiation, control). Tourism sector is convenient for sharing goods. New trends also impact and
transforms the sector. The benefits for sector include skills development, digital literacy, employment opportunities,
sustainability, usage of public resources and economic effect. It should be pointed that economic effect sometimes
may be negative as well.
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«3ENEHI» OBJIFALII AK NEPCMNEKTUBHUWA IHCTPYMEHT 3ANYYEHHSA IHBECTULIU B
EKONOI4YHI NPOEKTU B YKPAIHI

KnumeHko O. M.,

Mana C. .

AkmyanbHicmb memu  docnidxeHHsi. Ceimoeuli  eKOHOMIYHUU — mpeHOd  xapakmepusyembcsi

«eKoJsozizauiero» iHeecmuuiliHUXx rpouecie 3 Memor 3abesrnevyeHHs cmano2o po3eumky. OOHUM i3

IHCmpyMeHmig 3aily4eHHs1 «3e/1eHUX» iHBeCmuUUil 8 eKOHOMIKY € «3efieHi» obrieauil. Y 36’3Ky 3 yum nocmae
HeobXxidOHicmb cmM8OpPEeHHSI ma eheKmueHO20 hyHKUIOHY8aHHS 8 YKpaiHi pUHKY «3erieHux» obnicaujd.

locmaHoeka npobniemu. YkpaiHa npuedHanacs 00 ceimosux iHcmumyuyil, wo nponazytoms cmanui

po3sumok ma 3adeknapyearna repexid 00 «3e51eHoi» eKOHOMIKU, momy riompibeH aHari3 3apybixHo20 0oceidy

0ns po3pobku pekomeHdauiti 0o HopmamueHoi 6a3u, WO crpusmumMme 6UPIlEeHHIO rpobremu 3arnyYeHHs

«3es1eHUX» iHeecmuujil 8 yKpaiHCbKy eKOHOMIKY.
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